multidisciplinary excellence across fields
including art, science and invention.
Think Leonardo da Vinci. Or inventor
John Hays Hammond, Jr (1888-1965).
Hammond’s mind never rested—his in-
ventions and expansive thinking in these
same fields cannot be underestimated.

Hammond’s ahead-of-his-time pat-
ents range from acoustics, audio dy-
namics, audio preservation, telephonics,
television, radio control (think drones)
and the military. Hammond is quoted as
saying, “At least it can be said that I have
contributed means for man to express
his nobler passions as well as his baser
ones...” The Museum’s curatorial and
investigative team continues to uncover
more about his life, his colleagues and his
far-reaching impact. “With new, tempo-
rary exhibits, and never-before-seen ar-
chival materials, the Museum offers an
experience that is both rooted in history
and relevant today. This is not the sleepy
castle you remember...,” Harvey contin-
ues. “It is a dynamic STEAM museum,
a historic house museum, and a lapidar-
ium with an extraordinary collection of
ancient stone and marble works, serving
as a hub for education, cultural arts, and
community engagement.”

The Museum’s 2025 calendar carries
nearly seventy events and specialty tours,
including galas, fairs, art exhibitions, as
well as theater, concerts and holiday per-
formances. The Museum has become
a place to frequent, to meet up with
friends and catch an exhibition or film—
or even take a yoga class. One can attend
elaborate gala fundraisers, a Renaissance
Faire (slated for November) or take part
in the Museum’s Spiritualism & Candle-
light Tours which explore the history of
the Spiritualist movement and the oc-
cult side of the Museum’s past. (Ham-
mond attempted to communicate with
supernatural entities using a Faraday
cage. His wife, Irene Fenton Hammond,
wrote an astrology column called “What
the Stars Say” under a pseudonym.) In
other words, this historic destination is
a contemporary hot spot for fun and in-
trigue as well as artistic and intellectual
pursuits. Hammond’s vision for his “cas-
tle,” which he constructed between 1926

Christina Willcox of Rockport Candle Company. Opposite: Rockport Candle Company’s DIY

Candle Bar.

and 1929, was that it become a museum
from its inception. He pre-determined
his legacy and built accordingly, writing
that the “sole excuse for existence is that
it be a museum for public education.”
Harvey and her team have taken Ham-
mond’s legacy to the next level. Reviving
the physical space—which is as dramatic
as you can imagine, complete with waves
crashing against the rocks below—from
a drafty castle to a thriving cultural cen-
ter. Its renaissance has been so trans-
formative that the Museum is now pro-
gramming events year-round.

One wildly popular event returned for
its third year in spring 2025, celebrat-
ing the work of artist Eric Pape, a close
friend of Hammond’s. The works live in
the personal collection of Dr. Gregory
Conn, the world’s leading Pape biog-
rapher and collector. An art exhibition
in the Museum’s Great Hall infuses the
space with conversation and awe. One
imagines the spirits of Hammond and his
many artist friends amongst the guests.

“The three retrospectives of different
parts of Pape’s artistic life held in the
past few years at the Hammond Castle
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Museum have been a great joy...,” says
Dr. Conn. “The Museum is a beautiful
historically rich backdrop for art exhi-
bitions, and also a place that was of tre-
mendous importance to Pape. He lived
and worked nearby, was an intimate
friend to the Hammond family, and cre-
ated much art centered on them, their
activities and the Cape Ann community.
I’ve also had the great satisfaction of par-
ticipating in the preservation of Pape’s
art by helping restore and conserve the
magnificent mural The Wireless Naval
Battle on Gloucester Bay [located in the
Museum’s Lower Den] and other major
work by Pape, including his society por-
trait of Gertrude Cawein and his illus-
trations for The Fair God by Lew Wal-
lace, displayed in this year’s exhibition.”

At Hammond Castle Museum, one
experiences history through the lens of
the present. And yet the opposite is also
true. We are experiencing the present
through the perspective and insights
that Hammond has gifted us. He left us
curious, he left his home impervious to
time, and it is now our time to revel in
its renaissance.
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CHRISTINA WILLCOX of
ROCKPORT CANDLE
COMPANY

ou simply know when you know.
“My family moved us to Cape
Ann when I was about ten,” ex-
plains Christina Willcox, owner
of Rockport Candle Company. “I lived
in Rockport until I graduated from high
school. Shortly after that, we moved
along to other places and I remember
being devastated. I thought we had found
‘the place,” the one that had definitely
stolen my heart.” Willcox left Rockport
yet Rockport’s impact never left her.
“Once I started a family, I would
bring each one of my kids to Rockport
just to plant their feet in the sand and
show them where Mommy’ from....I
held onto the idea I was picturing, rais-
ing our family the way I had been raised
in Rockport...being part of a commu-
nity that looked out for each other and
where my kids had the freedom to bike
and walk all over. And the beauty, I really
missed the beauty and living by the sea.
So, we found our way back in 2012.
Rockport Candle Company was born
out of my joy at returning and about
being in what I thought was a dream, a
happy place that I thought would never
be attainable. That’s why Rockport Can-
dle Company is designed around the sea,
being inspired by the sea, and the special
place that Rockport is.”
While happy to be back on Cape
Ann, Willcox really didn’t have a master
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plan in mind, candle or otherwise. Yet
the combination of being “home” again
and establishing community led Will-
cox to dream bigger. “The beach is my
happy place...and New England through
the seasons. It’s just so special to move
through all four seasons in a small New
England town. I wanted something that
captures New England for when you re-
turn home.” A plan began to take shape
while driving around town. Rockport’s
shops are so enticing, everyone wants to
see inside. While trying on the role of
shopkeeper, something clicked. “There
was a draw there...” Willcox wanted to
run a business in her town. The commu-
nity was calling her. While the storefront
was easily found, the challenging part
was what to do with it? “I don’t have any
experience making candles. It didn’t start
asa hobby...it was a business idea.” Then
the revelation—Willcox could capture
her love for Cape Ann in wax and scents.
Scents inspired by Cape Ann and its char-
acteristics. “To be able to express a love
of place and love of something through
fragrance. That’s very cool. They say that
the sense of smell is more closely related
to your emotions and memories than any
of our other senses.” Willcox set out to
prove it and the work began.

Willcox’s skill set has been self-
taught yet she’ll admit that the learning
curve required “a lot of trial and error.
There are hundreds of different waxes,
so many kinds of wicks. The same with
fragrances....We ended up choosing a
soy wax which is great at holding fra-

grance throughout the life of the can-
dle and a cotton wick....We focused on
container candles and tried blending dif-
ferent waxes. We developed something
that we’re proud of.” Willcox’s home
provided the test kitchen and once the
store was leased, during winter 2016, it
was time to master her new profession.
Her goal was clear: “to make a quality
product that represented Rockport and
to share our love of the ocean and small
town New England.” By Fourth of July
weekend that year, Willcox was ready to
open. “I worked hard to pour enough
candles to fill our little shop with differ-
ent scents and colors of our original line.
And that first weekend, it wiped me out.
And it dawned on me, ‘I have to make
a lot more candles.”” Hard work pays
off. Ever business-savvy, Willcox also
recognized her chosen product required
frequent replenishment which has led to
reliable sales and repeat customers.

The shop is open year-round, like
much of greater Cape Ann, and has added
a make-your-own candle experience
which has been wildly popular. “People
are making memories with their loved
ones by blending their own scent and
making the candle on site. We have forty
different fragrances in house that you
can blend. You decide what you want
your candle to remind you of. Could be
your grandmother’s kitchen, your dad’s
favorite chair.” The shop’s signature line
centers around the ocean with scents in-
cluding Sea Captain—and no, “he doesn’t
smell like fish bait,” Willcox laughs. “He’s
a white uniformed sea captain, all clean
and fresh, ready for a night on the town.
We matched scents with names that we
had already chosen. I wanted a scent that
tells the story of a Mermaid so I started
with a base of light florals, added seaweed
and sea grasses and then a hint of musk
because I picture her to be a mysterious
creature.” Other creative scents are found
in the shop’s New Englandah Collection,
including Sweatah Weathah, Wicked
Smaht and Medium Regulah.

So, candles are their own language?
“Yes!,” Willcox replies. “A language or a
connection that brings you joy.” And one
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that brings you home. =
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